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Abdract

Advertisng Disoourse in Ulyses

Kiheon Nam

Adversting discourse is no longer margind in the Joyce indudry. In her
heralding sudy, Advertising Fictions, Jennifer Wicke regards advertisng as “an
archive, in the Foucauldian sense” She a0 argues that advertising looks
forward to “the degth of the human suject.” Here | will argue that advertisng
discourse is inseparable from ather politico-socio-economicd discourses, since
advertisng employs other discourses gdraegicdly and in turn they use gdraegic
methods in promoting their idess and practices. So | ded with the ways in
which both Irish nationdig ideology and Catholic creeds are s interrelaed to
advertising that the borderline between “high culture” and “low culture’ is
being erased or & leas incessartly being blurred.

James Joyces childhood nickname was “Sunny Jim,” a phrase from the
jingle used in a cereal advertisement, since he was aways a merry boy. In his
Triege library, a book titled The Art d Sdling Goods, is a good example of
Joyces interes in advertising. These may explan why Leopold Bloom, the
main hero of Ulysses, works as an ad canvasser. On June 16, 1904, his main
misson is to get a threemorth renewa from his client, Alexander Keyes,
whose ad he is working on. Bloom thinks tha the ad of "the House of Keyes'
has an “innuendo of home rule.” In other words, he deploys political discourse
in promating his ad. In an ad printed in Shan Van Vocht, the advertised
brooches and pins have a phrase, “Who Fears to Spesk of ‘987" This phrase is
a reminder of the 1798 revolution led by Wolfe Tone, and this revalution is
regarded as a darting point of militant nationalism throughout Irish higory. Its
other manifegations are the Phoenix Park murders in 1882, and the Eader
Risng in 1916. The former is mentioned in a tak about Ignatius Galaher's
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“ingpiration of genius’ and the cae of sdling a 10-year anniversary pogcard in
the Phoenix Park. Both events are related to advertisng and commodity culture.
Adversgting tregasses the holy ground of religous discourse by dimulaing
people€'s religious emotions and persuading them to buy something while
religion cannat help usng advertisng drategies in order to sl reigious creeds
to non-believers. One of the mog didindtive examples of the convergence of
religion and advetisng is American revivdigs Alexand John Dowi€s
throvaway, an advertisng <heet. Alexander Dowie is presented as the
modern-day Elijah with a commerical tinge. The efficacy of the Reveaion is
log in the middle of commercid jargons. So the boundaries between advertisng
and rdigion is blurred or effaced.

In Ulysses, James Joyce looks forward to the advent of new age, primarily
based on capitalism and commodity culture. Advertisng does not only play an
important role in condruding the human suject in modern age, but d< tears
down any hierarchical sysem of discourses. Joyce regards advertising not only
as the scene of writing, as Jennifer Wicke emphasizes, but aso as the arena of
competing discourses, in which the reader mug actively participae, in order to
get ome meanings.



